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1.

PROGRAMMA SVOLTO

Dal libro di testo in adozione, Scagliarini-Gralton “BUSINESS FOR THE FUTURE”
Zanichelli, i seguenti argomenti:

BUSINESS AND COMMUNICATION
Ordering (Unit 4)

Documents in International Trade Customs Procedures (The Commercial Invoice and other
types of Invoices)

Customs Procedures within/outside the EU (The Certificate of Origin)
Ordering as a Private/Business Customer (Order form accompanied by email — Email)

Replying to Orders - Modifying or Cancelling an Order — Orders, Confirmations, Modifications
and Cancellations on the phone (How to write an Order, an Order Confirmation, a Negative
Reply and a Counteroffer, an Order Modification or Cancellation of an Order)

Real World Task - Cosmetics are going green

Case Study - Food Labels and Certifications: Parmigiano Reggiano

Banking (Unit 6)

What are Banks?
The Banking System (Central Banks — the main types of Banks and Financial Institutions)
Banking Services to Private Individuals (ATM, Debit and Credit Cards)

Banking Services to Businesses (Business Bank Accounts — Borrowing money from a Bank
(Ethical Banking — Microcredit)

Payments (Statement of account)

Case Study - Investment Capital: a Ceramic Tile Company Strategy



The Business World (Unit 7)

The External Growth of a Business (Integration — Diversification - Joint Venture - Co-
branding)

Multinational Companies
Outsourcing and Offshoring
Reshoring

Corporate Social Responsibility (+ fotocopia)

Real World Task - Innocenti Pasta SpA

Marketing (Unit 8)

The Marketing Concept
The Marketing Plan and Process

Situation Analysis (Market Research — Primary or Field Research — Secondary or Desk
Research — SWOT Analysis)

Marketing Strategy (Segmentation and Targeting — Positioning — Differentiation — Branding)
Marketing Tactics (The Marketing Mix and 4 Ps)

Implementation and Control (Product Life Cycle)

Real World Task - Restyling of Products: Your Turn

The Evolution of the Marketing Mix, the 4 Cs, the difference of M-marketing (fotocopie)

Advertising (Unit 9)

What is Advertising?

Advertising Strategies (The Advertising Campaign)

Features and Advertisement (The Brand - the Logo — theText — the Image — the Slogan)
Advertising Media (Outdoor Adverttising — Press — Television — Radio)

Other ways of Advertising (Sponsorship — Product Placement — Trade Fairs and Exhibitions
- Demonstrations)

Advertising to Raise Social Awareness

Case Study — Successful Advertising: the Rebranding of Nespresso

IT Focus — Digital advertising: Influencers

Communication - Analysing Advertisements

Training for a job (Unit 10)

The Changing of Job Market



e School-work Experience (Presenting a School-work Experience)
*  Mobility Experiences: Erasmus+

e Entrepreneurship Education

e Looking for a Job / Analysing Job Advertisements / Writing a CV and a Cover Letter (How to write a
Cover Letter)

Real World Task — Applying for a Job Abroad

Case Study — The Job Interview: Corporate Cultural Awareness

CITIZENSHIP AND CIVILISATION
UK and US History, Politics and Institutions (Module 1)

* The Rise and Fall of Britain as a Political and Economic Power (Colonial Expansion and the
British Empire — the Decline of the British Empire)

e Scotland

* Devolution

e [reland

e UK Unwritten Constitution

* UK Politics and Institutions (The UK Government — the Crown)
* UK main Political Parties

e The US Government

e USA main Political Parties

World Economies (Module 2)

e The World Largest Economies
 The USA

e The United Kingdom

¢ The BRICS Countries (China - India)

Finance (Module 3)

» The Stock Exchange (The Functions of the Stock Exchange in the Economy — Major Stock
Exchanges in the World — Stock Indexes — the Language of the Stock Market)

» The Wall Street Crash and Great Depression (New Deal - The Roaring Twenties fotocopie)

International Organisations (Module 4)

e The European Union (EU Profile)



EU Origins and Development (European Treaties)

The Euro: a Common Currency

European Union Institutions (EU Political /Non-political Institutions)
The EU in your daily life (Next Generation EU)

Open issues within the EU (Brexit)

A global World (Module 5)

Globalisation: Past, Present and Future

Aspects of Globalisation

Global Trade

Global Corporations: Big Pharma and Big Tech (Big Tech Conmpanies — Big Companies -
Globalisation and Covid-19)

Sharing Economy

Pros and Cons of Globalisation

IT Focus — A Digital Revolution

Global challenges: 2030 Agenda (Module 6)

2.

Climate Change (The Paris Ageement — Environmental Activism
The Circular Economy (Immigration to the USA — The Mexican Border)

The War poets (fotocopie) - R. Brooke The soldier, W. Owen Dulce et decorum est, S.
Sassoon Suicide in the trenches.

J. Conrad Heart of Darkness, F. S. Fitzgerald The Great Gatsby, G. Orwell 1984.
Modernism (fotocopie) - J. Joyce Dubliners: The Dead (abridged).

The Darkest Hour film - 2017 (fotocopia del documento Churchill's Speech “Tears and
blood”).

John Maynard Keynes, Milton Friedman e John Kenneth Galbraith (fotocopia).

2025 Commonwealth Day (fotocopie)

METODOLOGIE E STRUMENTI

Lezioni frontali, caratterizzate da ritorni frequenti sui contenuti appresi, si sono alternate a
complementari lezioni interattive docente—studente. Il lavoro individuale e/o di gruppo & consistito
nell'assegnazione di esercitazioni mirate allo sviluppo delle 'ife skills' e delle ‘academic skills'.

Per migliorare le abilita operative professionali, sono state privilegiate situazioni comunicative
simulate e sono stati esaminati ‘case study'in un'ottica di approccio pluridisciplinare alle conoscenze.
Per meglio comprendere le tematiche trattate, sono state inoltre condotte riflessioni sia sull'attualita
sia su significative opere letterarie inquadrate nei relativi contesti storici, socio-economici, politici,



letterari.

3. MODALITA DI VERIFICA / CRITERI DI VALUTAZIONE

Le tipologie di verifica proposte sono state interrogazioni lunghe, comprensioni del testo e
componimenti (prove strutturate per I'lnvalsi). In tutte le prove ci si & concentrati sulla capacita di
comunicare, attraverso il linguaggio specialistico, in modo chiaro, ordinato e corretto, e sulla capacita
di operare collegamenti interdisciplinari.

In aggiunta alle griglie di valutazione contenute nel PTOF e nella programmazione del Consiglio di
classe, sono state utilizzate le griglie condivise in sede di dipartimento linguistico.

4, MODALITA’ DEI RECUPERI

[l recupero & stato effettuato in itinere attraverso la costante ripresa dei contenuti affrontati e delle
abilita esercitate, al fine di sviluppare le competenze attese.

Prof.ssa Michaela Maggi

Lodi, 15 maggio 2025



